THE 14™ ANNUAL
GREENPOINT FILM FESTIVAL

PARTNERSHIPS DECK



THE GREENPOINT FILM FESTIVAL

The GREENPOINT FILM FESTIVAL had its inception in
2011 founded and produced by Rosa Valado, an artist

from Madrid, Spain, under Woven Spaces, INC.
In 2020 the festival was passed along to
Anthony Argento & Ricardo Vilar who
continue to spearhead the initiative as
has produced

Festival Directors.
The festival
numerous Greenpoint and Williamsburg venues
including outdoor screenings in 2020 and 2022.
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The Greenpoint Film Festival is a 501(c)3
non-profit that aims to “pass the torch”
OUR to emerging artists by connecting them
MISSION ' {5 veteran filmmakers, while highlighting
the vibrant North Brooklyn community
of Greenpoint in a sustainable manner.

Bringing ART and FILM together!

Greenpoint is the northernmost neighborhood in the borough of Brooklyn with iconic views of the Manhattan skyline. It is home to a diverse range of bars and
restaurants, several film studios and film related companies, and a large Polish community.



ONENESS

A comm
for filmmakers, by filmmakers!

Film Screenings & Awards
Panels & Workshops
Networking Events

Immersive XR Experiences

GFF receives hundreds of submissions from filmmakers around the world. We expect to select about 75 films to be screened this year.



700+

Filmmakers
attended
360+ 9000+ 8000+ | 1200+
Submissions Website Visits Platforms Attendees
+40% YoY +30% YoY Reach in 2024

Our audience reflects our diverse community of filmmakers, artists, film enthusiasts and neighbors. Greenpoint is an affluent neighborhood with an average
annual household incomes over $150,000.
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GREENPOINT XR

The Greenpoint Film Festival is seeking an XR partner to
bring you immersive stories.

Greenpoint XR Is a unique venue that seeks to convey the
Intrinsic value and importance of immersive storytelling.

From Head-Mounted devices to projection mapping, XR
stories offer guests a glimpse of a future that is already
present, a future where storytelling becomes story living.

=

W,
il
il
!
“
7
L7
W
I,
W

My,

d
Nl
!

Al
Wi

A

=
=
=

".

W, N ( ] Wiy, 73 Wiy,
I D Ui A I

&
7
i

K/

I

=



SPONSORS THROUGH THE YEARS
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GOLD PARTNER
e Most Prominent Logo Placement on Festival’s

e Venue Naming Rights (i.e. “YOUR BRAND” Venue)
i Website
e Logoisincluded in Festival’s Trailer
On-Screen Promotional Video (60 secs) prior to

e Most Prominent Logo on Filmmaker T-Shirts

e Placement on Staff T-Shirts
e Branded across all printed marketing materials
e Dedicated FB & IG Stories & Posts the start of programs
e Speaking Opportunity
e Partner mentioned on all PR as: “GFF 2025

o Pre-Festival
Powered by PARTNER BRAND”

o During Festival
6 Passes & 20 Tickets

e Dedicated Custom Content Email Blast
e Branded at the bottom of all our email blast
e Logo on Festival Badges
e Presence of Partner’s Brand in Venue’s Designs

e |Inclusion of Materials in Filmmaker Bag
e Projector Mapping of Sponsor Logo*

Carpet’s Step-and-Repeat
e Promotional Table with Brand Materials
*Pending inclusion of XR Venue

e Full Page Ad in Festival Program

communications
e Most Prominent Logo Placement on The Green
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SILVER PARTNER

BRONZE PARTNER

$15,000

e Branded on T-Shirt given to filmmakers
e Dedicated FB & IG Posts
o During Festival

e Branded Program, Panel or Workshop

e Branded at the bottom of all email blast
communications

e Significant Logo Placement on Green Carpet
Step & Repeat;

e Half Page Ad in Festival Program

e Significant Prominence on the Festival’s
Website;

¢ Inclusion of Materials in Filmmaker Bag

e 4 Passes & 10 Tickets

e Logo on Lanyards
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$3,000

e Non-Dedicated FB & |G Posts

e Moderate Logo Placement on Green Carpet Step
& Repeat;

e Inclusion in Sponsor Page in Festival Program

e Inclusion of Materials in Filmmaker Bag

e Moderate Logo Placement on Website

e 2 Passes & 4 Tickets
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COMMUNITY TIER $500

Non-Dedicated FB & IG Posts
Community Tier Page in Festival Program

Inclusion of Partner Materials in Filmmaker Bag
4 Tickets







